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INTRODUCTION
Hello! 

My name is Parker and I am a digital media creator,
TV producer, journalist, and artist based in
Albuquerque, New Mexico. I have years of
experience in print and TV news, and as a social
media manager and intern. I thrive in positions that
emphasize passionate, detail-oriented work, and
allow for fluid creativity and collaboration. 

University of Iowa Class of 2024
BA in Journalism & Mass Comms.
BA in Cinema 
Minor in Art 



EXPERIENCE
News Producer: KRQE News 13 (Albuquerque, NM)

November 2025-Present

Reporter: The Daily Courier (Prescott, AZ), April 2025-

November 2025

Special Project Manager: Corridor Business Journal,

May 2024-March 2025

Managing Editor, Digital Producer: The Daily Iowan,

Aug. 2020-May 2024

Communications Specialist: Iowa School of Social

Work, Sept. 2022-May 2024

Social Media Intern: Infinity Marketing, May 2023-Aug.

2023



SOCIAL MEDIA
Methods and Projects
During my time as the communications specialist for the UI
School of Social Work, I managed the department’s social
media accounts, which included the planning and creation
of content campaigns for different goals like admissions
and recruitment, apparel sales, alumni events, and more. I
also edited and updated the school’s website, and
monitored the school’s email.

To do this, I created graphics using programs like:



DESIGN
PRINCIPLES

Every graphic I created for the School of Social Work followed the University of Iowa brand
guidelines, using pre-approved photography, colors, and fonts. I used photos of current and
former students for a majority of posts meant to target prospective students, and put an
overall emphasis into eye-catching visual design and composition. Each post also included a
call-to-action. 



POSTING TO SOCIALS To coordinate the social campaigns for the School of Social
Work, I used Meta Business Suite’s planning feature. This
enabled me to create custom captions for both Facebook
and Instagram – as those platforms had slightly different
audiences – and then repeat the process seperately for
Twitter/X. I emphasized the use of personable but
professional rhetoric, positive tone, as well as a few emojis
here and there to ensure some visual variation in our
captions. 

example Meta Business Suite



ANALYTICS
In addition to my role as a social media manager
for the School of Social Work, I was responsible
for accruing data and creating social media
analytics reports for my other job as managing
editor of The Daily Iowan. This is a breakdown of  
some of the posts I drafted and helped our digital
producers create, as well as the highlights from
the pageview stats of the newspaper’s website. 

To do this, I used:



815-322-6146

Phone Number
parker.jones8@icloud.com

Email Address

linkedin.com/in/parker-jones-504042204/

LinkedIn

Contact

parkerejones.com

WebsiteYou can find more of my work,
samples of my writing, and a
photography portfolio on my
website:



THANK YOU!
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